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From Malmo to the world

TePe was founded in 1965, when wood-carver
Henning Eklund, in cooperation with professors of
the School of Dentistry in Malm@, developed a new
kind of dental stick, which was triangular to fit the
natural shape of the interdental space.

Today, TePe is a global market leader in interdental

cleaning. The company is still privately owned by the
Eklund family.




TePe In figures

750

MSEK

Turnover 2018

8 subsidiaries

340 employees

»

19 countries

-

s

Headquarters and all
production in Malma,
Sweden

>60 countries



Endorsed
by dental experts

Dentists and dental hygienists all over
the world endorse TePe thanks to our
high product quality and wide range of
special devices.




A business based
on knowledge

Innovative ideas meet advanced
technology in TePe’s product
development and manufacture.
Odontological knowledge runs
through the entire process to
ensure the highest product quality.

All production takes place at our
facility in Malmd, Sweden.




TePe product range
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Our vision

To bring healthy smiles for life,
by inspiring good oral health
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UN Sustainability Goals

GOOD HEALTH QUALITY 5 GENDER 6 CLEAN WATER
AND WELL-BEING EDUCATION EQUALITY AND SANITATION

DECENT WORK AND 10 REDUCED “ SUSTAINABLE CITIES
ECONOMIC GROWTH INEQUALITIES AND COMMUMITEES

12 CONSUMPTION
A AND PRODUCTION
fﬁ =) aEé QO
1B ] [ r— B | 1] anes @
INSTITUTIONS
Y SUSTAINABLE
DEVELOPMENT

e

GOQALS



Sustainable
development

Special emphasis on materials,
waste, and energy issues.

Chosen to focus on eight goals that are
particularly relevant to our business, where we
can address the challenges and contribute the
most to sustainable development.

We put special emphasis on reducing our CO,
emissions and increasing energy efficiency.




Sustainability — included In our vision

In accordance with
our vision “To bring
healthy smiles for life,
by inspiring good oral
health”, we aim to

. GOOD HEALTH
educate and raise AND WELL-BEING
awareness about oral
hygiene, preventive
care, and the
connection between
oral health and
general health.

QUALITY
EDUCATION
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TePe Share

We share a passion
for knowledge.

www.tepeshare.com




TePe Share
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We share a passion for
knowledge.

Since our founding in 1965, we have worked closely

1
k with dental professionals. Together, we have a vision
— to bring healthy smiles for life by inspiring good oral
— ‘ ’ health. TePe Share is an asset for you as a dental or
— health care professional, student, or health-minded

— individual. A place to be informed, inspired and
— educated. TePe Share will bring you tutorials,
odontological research, webinars and much more.
—

Open and free. For your personal development - and
Events Share material Newsletters

shared for the good of all.

Get the knowledge

\wwtepeshare.com/




Eklund
Foundation

EKLUND

FOUNDATION



5: Gender equality

GENDER
EQUALITY

@

In accordance with SDG 5, TePe works for
pluralism and gender equality at all levels
and condemns all forms of victimisation.

The distribution between women and men
are 45/55 at the managerial level of the
whole TePe group. In the TePe
management group, it is 60/40, and
among our employees at TePe in Malmog,
It is 50/50.



/. Affordable and clean energy

SDG 7 is highly relevant to our
business, as we put special emphasis
on increasing energy efficiency.

100% renewable energy is used at our
headquarters and production plant in
Malma, as well as in our offices in Wells,
UK.

We have also invested in our own
rooftop solar power facility, which saved
2,400 tons of CO, in 2018.




8. Decent work and economic growth

1]
Our sustainability work is a long-term l L
commitment, enabled by and stimulating
financial growth.

We aim to achieve higher levels of
economic productivity through
technological upgrading, and innovation.

DEGENT WORKAND |}
ECONOMIC GROWTH

We strive to improve resource efficiency
and work for full and productive
employment, decent work for all women
and men and equal pay for work of equal
value.




9: Industry, innovation and infrastructure

INDUSTRY, INNOVATION
ANDINFRASTRUCTURE

o

Shift to renewable raw materials in
products and packaging.

We invest in automation technologies
and continuously work to reduce our
carbon footprint across the value
chain and with the long-term goal of
becoming completely independent of
fossil-based raw materials in
products and packaging.



GOQOD as In being good for the environment
GOOD as In doing the right thing
GOOQOD as In taking responsibility



Plastic — a valuable material — our responsibility

Dental profession recommend products
that are:

Hygienic

Safe for oral use — no risk for damage, no
hazardous chemicals

Effective and high-quality

Ergonomic and user-friendly

Plastic fulfills all these criteria. It is a supreme
material — but a shift from fossil-based raw

materials to renewable materials is necessary.

Renewable plastic comes in different forms:

Recycled plastic

Can be problematic in products for oral use/chemical-
technical products/food-graded products. 100% control
of the sources and contents or it may contain hazardous
chemicals. Risk for varying standard which can affect
product quality.

Biodgradable plastic
Can be converted to organic matter through a controlled,
industrial process — not in the environment.

Biobased plastic

Made from biological matter (e.g. cellulose, castor oll
plant, sugar cane). It often generates a smaller carbon
footprint than fossil-based plastic.



12: Responsible consumption and production

1

RESPONSIBLE
CONSUMPTION
ANDPRODUCTION

As part of our continuous
sustainability efforts, we aim to
reduce resource use and pollution
along the whole life cycle of our
products, while aiming to increase
people’s quality of life.

Educating people on sustainable
consumption and lifestyles is also
part of our focus on long-lasting
health and well-being.



13: Climate action

GlIMATE
A[}TIUN

@

Taking urgent action to combat
climate change and its impacts.

We will shift to renewable energy
and raw materials, and strive to
minimise the potentially adverse
environmental effects of our
products, services, and
transportation.



take action
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“To bring healthy smiles for life
by inspiring good oral health”




